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MANGO (head office in Spain)
Mercaders 9-11
P.I. Riera de Caldes
Apartado de Correos 280
E - 08184 Palau-solità i
Plegamans (Barcelona)
Tel.: +34 – 93 860 24 24
Fax:+34 – 93 860 22 07
www.mango.es 

Product range: Ladies, 
men’s, childrenswear
Price segment:  
Lower level (value for
money)
Number of outlets: 180

QS Familywear PLC
Harbour House
121 Gardener Road, Portslade
GB - Brighton BN1 IQS
Tel.: +44 – 1273 – 874444
Fax: +44 – 1273 – 874433
qsplc@co.uk 
www.qsgroup.co.uk  

Product range: Ladies, 
men’s, childrenswear
Price segment:  
Lower level (value for
money)
Number of outlets: 180

River Island Clothing Co.
Ltd.
Chelsea House, West Gate
GB - London W5 1DR
Tel.: +44 – 208 – 9914500
Fax: +44 – 208 – 9914500
www.riverisland.com 

Product range: Ladies’ and 
menswear
Price segment: Mid to 
upper level
Number of outlets: 200

Zara
48, Warwick Street
GB - London, W1B 5 FE
Tel.: +44  20 7851 43 00
Fax: +44  20 7851 43 01
www.zara.com 

Product range: Ladies, 
men’s, childrenswear
Price segment: Mid-level
Number of outlets: 42
(Remark: Buying via 
Spain)

Department stores:

Debenhams Retail Plc.
1 Welbeck Street
GB - London W1G GAA
Tel.: +44 – 207 – 408 4444
Fax: +44 – 207 – 408 3366
www.debenhams.com 

Product range: 
Ladies’, men’s and
childrenswear
Price segment: Mid-level
Number of outlets: 117

House of Fraser PLC
1 Howick Place
GB - London SW1P 1BH
Tel.: +44 – 207 – 963 2000
Fax: +44 – 207 – 821 5348
www.houseoffraser.co.uk 

Product range:  
Ladies’ and menswear
Price segment: Upper 
level (brand orientation)
Number of outlets: 51 
(under 16 names)

John Lewis Partnership Ltd.
John Lewis Department 
Stores
171 Victoria Street
GB - London SW1E 5NN
Tel.: +44 – 207 – 828 1000
Fax: +44 – 207 – 592 6333
www.johnlewis.co.uk 
www.johnlewispartnership.co.uk 

Product range:  
Sports and Leisurewear
Price segment:  
Lower to mid-level
Number of outlets: 27 
stores + 169 supermarkets

Liberty PLC
Regent Street
GB - London W1B 5AH
Tel.: +44 – 207 – 734 1234
Fax: +44 – 020 – 7573 9898
www.liberty.co.uk 

Product range: Ladies’, 
men’s and childrenswear
Price segment:  
Lower to mid-level
Number of outlets: 120 + 
166 catalogue shops

Marks + Spencer Group PLC
Waterside House
35 North Wharf Road
GB - London W21 NW
Tel.: +44 – 020 7935 4422
www.marksandspencer.com
retailcustomer.services@
marksandspencer.com 

Product range:  
Ladies’, men’s and
childrenswear
Price segment: Mid-level
Number of outlets: 375 
stores + over
130 franchising partners

Next plc.
Company secretary: Mr A J R 
McKinlay
Desford Road
GB - Enderby Leicester LE19 
4AT
Tel.: +44 – 0 - 844 844 88 88
Fax: +44 – 116 – 284 8998
www.next.co.uk 

Product range:  
Ladies’, men’s and
childrenswear
Price segment: Mid-level
Number of outlets: 400 
stores + 43 franchising 
partners + home shopping

Woolworths PLC
1st Floor, Skyways House, 
Speke Road, GB - Speke, 
Liverpool L70 1AB
Tel.: +44 – 207 – 262 1222
Fax: +44 – 207 – 706 5416
www.woolworths.co.uk 

Product range:  
Childrenswear
Price segment:  
Lower to mid-level
Number of outlets: 806
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Manufacturers/Importer and Wholesalers/Importers:

J. Brownleader Ltd.
49c Oxford Road
GB - London W5 3SR
Tel: +44 – 207 – 354 2468
Fax: +44 – 207 – 354 2593

Liam David Ltd.
Coburg House 35 Sefton 
Street
GB - Liverpool L8 5SL,
Merseyside
Tel.: +44 – 151 – 706 – 0060
Fax: +44 – 151 – 706 – 
0661
www.ldl.uk.com 

County Coats
61-75 Alie Street
GB - London E1 8EL
Tel.: +44 – 207 – 709 9682
Fax: +44 – 207 – 702 2870

Westbridge International 
Group Ltd.
Westbridge House
Holland Street, Hyson 
Green
GB - Nottingham NG7 5DS
Tel.: +44 – 115 – 978 2254
Fax: +44 – 115 942 0547
www.wbig.co.uk 

Propeller UK Ltd.
A.M.C. House
1a Lower Park
GB - London W3 6XA
Tel.: +44 – 208 – 896 8700

Mail Order Companies:

Redcats (Brands) Ltd.
(formerly Empire Stores Ltd.)
18, Canal Road
GB - Bradford B99 4XB – W.
Yorkshire
Tel.: +44 – 1274 – 72 9544
Fax: +44 – 1274 – 76 3816
www.empirestores.co.uk 

Product range:  
Ladies’, men’s and
childrenswear
Price level: Lower level

Freemans PLC
Amberley Street
GB – Sheffield S9 2 FS
www.freemans.com 

Product range:  
Ladies’, men’s and
childrenswear
Price level: Lower to mid-
level
(value for money)

Great Universal Stores PLC
(GUS)
Universal House
251-256 Tottenham Court 
Road
GB - London W1A 1BZ
Tel.: +44 71 636 4080
Fax: +44 71 631 3641
info@gusplc.com 
www.gusplc.com 

Product range:  
Ladies’, men’s and
childrenswear
Price level:  
from Lower to upper
level
Note: 12 different mail-
order lines

Grattan PLC
P.O. B ox 3856
GB – Sheffield S96 5WD
www.grattan.co.uk 

Product range:  
Ladies’, men’s and
childrenswear
Price level:  
Lower to mid-level

JD Williams + Co. Ltd.
Griffin House
40 Lever Street
GB - Manchester M60 6ES
Tel.: +44 – 870 – 160 61 00
www.jdwilliams.co.uk 

Product range:  
Ladies’, men’s and
childrenswear
Price level:  
Mid to lower level
Note: No. 1 in UK with 20 
catalogue brands
Note: part of N. Brown 
Group PLC
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Jeans and Young Fashion Chain:

Alexon A Division of Alexon 
Int. Ltd.
Pitfield
Kiln Farm
GB – Milton Keynes MK 11 
3LW 
help@alexon.co.uk 
www.alexon.co.uk 

Product range:  
Sportswear (outdoor)
Price segment: Mid-level
Number of outlets: 125
Note: belongs to Blacks 
Leisure Group plc.

Blacks Leisure Group PLC
440-450 Cob Drive
Swan Valley
GB – Northampton NN4 9BB
Tel.: +44 (0) 1604 597 000
Fax  +44 (0) 1604 597 171
www.blacks.co.uk 

Product range:  
Sportswear (outdoor)
Price segment: Mid-level
Number of outlets: 125.

Cromwells Madhouse plc.
Fulton Road, Unit 3, Palace of
Industry
GB - Wembley HA9 OTL –
Middlesex
Tel.: +44 – 181 – 903 5888
Fax: +44 – 181 – 903 0303
www.madhouse.co.uk 

Product range: Ladies’ and 
men’s jeans wear
Price segment:  
Lower to mid-level
Number of outlets: 55

Gilesports plc
Fortran Road, St. Mellons
GB - Cardiff CF3 OLT
Tel.: +44 – 1222 – 77 44 00
Fax: +44 – 1222 – 77 44 01
www.gilesports.com 

Price segment: Upper 
level (mainlybrands)
Number of outlets: 50

Paco Life in Colour 
Unit K3/Waterside Shopping 
Centre 
High Street 
Lincoln, LN2 1AP 
Tel.: +44 01 522 568637
www.dancingdress.co.uk 

Product range:  
Sportswear
Price segment: Mid-level
Number of outlets: 50

JJB Sports PLC (formerly
Sports Division)
Martland Park, Challenge Way
GB - Wigan WN5 0LD, Lan-
cashire
Tel.: +44 – 194 – 2 2101 20
Fax: +44 – 194 – 2 210 124
www.jjbsports.com 

Product range:  
Sportswear
Price segment: Mid-level
Number of outlets: 82

French Connection Group 
plc
Head Office
3 Hancock Road
Bromley-by-Bow
GB - London, E3 3DA
Tel.: +44 – 20 7036 7000
Fax: +44 – 20 7036 7001
www.frenchconnection.com 

Product range: Stylish 
sports and casual wear
Price segment:  
Mid to upper level
Number of outlets: 430
Note: Largest British retai-
ler for sportswear

Buying Associations:

Co-operative Wholesale 
(CWS) Ltd.
New Century House –  
P.O.B. 53
GB - Manchester M60 4ES
Tel.: +44 – 161 – 834 1212
Fax: +44 – 161 – 834 4507
www.Co-op.co.uk 

INTERSPORT UK 
Shirley Solihull  
GB - B90 4LF West Midlands 
Tel.: +44  - 121 - 683 1449  
Fax: +44 - 121 - 683 1467 
www.intersport.co.uk  
contact@intersport.co.uk
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8.	 Doing business in Switzerland and the EU.
8.1	 Market access.

8.1.1  Quality and standards in Switzerland and the EU

The application of the European Norms (EN) in the 27 EU and the 

4 EFTA countries (including Switzerland) is the basis of a liberal 

intra-European trade and is valid in all 31 countries (more details: 

www.cenorm.be).

However, there are no general EU or Swiss standards for 

garments. The rule is that importers in EU countries as well as 

in Switzerland generally fulfil the minimum quality requirements 

regarding material and making. The technical committee of the Eu-

ropean Apparel and Textile Confederation (Euratex) has published 

an example of recommendations for manufacturers of knitted and 

woven clothing. Within these recommendations the Euratex, where 

Switzerland and many of the EU 27 countries hold a membership 

makes a difference between:

•	 Recommendations concerning the characteristics of product 	

	 which could be detected by an experienced person without aid 	

	 of instruments in general use. A fault is located if the irregularity 	

	 is evident in the fabrics as it was delivered or in the final product

•	 Recommendations concerning the characteristics of fabrics, 	

	 which could be only recovered with the help of appropriate 	

	 equipment. Description of each characteristic includes definition, 	

	 testing method, minimum quality standards and (if necessary) 	

	 possible allowable tolerances compared with measurements of 	

	 the sample.

Testing methods for clothing are usually based on the ISO 

standards  (www.iso.ch) or they can also suit the requirements of 

European norms (EN) or national standards of the EU member 

states (such as DIN, SIS, BS). ISO is made up of its members. 

A member body of ISO is the national body ‘most representative 

of standardization in its country’. Only one such body for each 

country is accepted for membership of ISO. Member bodies are 

entitled to participate and exercise full voting rights on any techni-

cal committee and policy committee of ISO. The member body of 

ISO in Switzerland is Swiss Association for Standardization (SNV) 

(more details can be taken from www.snv.ch). ISO norms are also 

applied in Switzerland. The major standards for quality and grading 

standards in the EU and Switzerland are the following:

•	 for care labelling - ISO 3758

•	 for dimensional stability – DIN 53894 (steaming), DIN 54311 	

	 (fusing), ISO 3759/5077/6330 (washing/tumbling), ISO 3175 (dry 	

	 cleaning)

•	 for physical properties – ISO 5081 (tensile strength strip), ISO 	

	 5082 (tensile strength grab), ISO 9290 (tear strength), BS 3320 	

	 (seam slippage), EN 22313 (abrasion resistance), ISO 9876 	

	 (crease tendency/recovery), BS 5811 (pilling tendency), SIS 	

	 650047 (fibre penetration), EN 24920 (spray test) etc.

•	 for colour-fastness to washing, light, water and other external 	

	 influences - ISO 105

Although the EU attempts to activate free trade based on the 

harmonization of product requirements, each EU member state 

and Switzerland has its own national market for apparel with its re-

spective requirements concerning quality, type of clothing, colour, 

fabric, size etc.

Swiss norms are progressively disappearing due to the appea-

rance of international norms. Following requirements inherent to 

globalisation, Swiss industry has changed over to international 

standards over the last twenty years. In order to counteract pos-

sible discrimination against the Swiss clothing industry because 

of the country’s non-membership in the EU, Switzerland has 

accepted various EU-norms and references within the framework 

of national legislation.

8.1.2  Packaging, size marking and labelling

Packaging

Care must be given to the packaging of products if one intends 

to export to EU countries and Switzerland. Packaging must be 

travel-steady, it must protect the product against environmental 

influences, theft, rough handling etc.

As well as these basic demands, some importers may have spe-

cific demands concerning packaging, such as printing information 

about the order on the boxes (order number, quantity, product 

number, product description etc.). Some materials like PVC are 

less popular or even forbidden in some countries because of en-

vironmental issues, and exporters should discuss this matter with 

potential clients and include the cost of the special price in their 

wholesale price, if required.
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The EU has issued a directive on packaging and packaging waste 

(94/62/EC) that is applicable, to a large extent, to Switzerland as 

well. Among other measures, the Directive sets maximum levels of 

concentrations of heavy metals in packaging and describes requi-

rements specific to manufacturing and composition of packaging. 

The Directive needs to be transposed to the national legislation of 

the member states.

The dispose of waste is increasingly difficult and expensive in 

Europe. In principle, the importer is held responsible for disposal 

of the packaging waste for all goods from outside the EU. It is 

therefore crucial, when planning exports to the EU, to take the pa-

ckaging of your products (both sales packaging and transport pa-

ckaging) into consideration. To fulfil the requirements of the target 

market, clear communication with the importer about packaging is 

highly recommended.

Table 81: Size table for women's outerwear

Character sizes XXS XS S M L XL XXL XXXL

Figure size 34 36 38 40 42 44 46 48

Chest width 78-81 82-85 86-89 90-93 94-97 98-102 103-107 108-113

Waist size 62-65 66-69 70-73 74-77 78-81 82-85 86-89 90-94

Hip girth 89-91 92-95 96-98 99-101 102-104 105-108 109-112 113-116

Table 82: Size table for men's outerwear except trousers and jeans

Character sizes XXS XS S M L XL XXL XXXL

Figure size 44 46 48 50 52 54 56 58

Chest width 86-89 90-93 94-97 98-101 102-105 106-109 110-113 114-117

Waist size 74-77 78-81 82-85 86-89 90-94 95-99 100-104 105-109

Hip girth 89-92 93-96 97-100 101-104 105-108 109-112 113-116 117-120

Table 83: Size table for men's trousers [cm]

Character sizes XXS XS S M L XL XXL XXXL

Figure sizes 44 46 48 50 52 54 56 58

Waistband width 77 81 85 89 93 97 103 109

Side length 77 79 81 83 85 86 87 87

Most of the previous systems, such as the German packaging 

waste programme the ‘Green Dot’ - where trade and industry 

in Germany and other EU countries were obliged to take back 

packaging materials - have lost importance over the last years, 

mainly because of misuse of the green dot which appeared almost 

on every imported packaging without an obligation to take back 

the packaging.

New legislation about wood packaging has recently been introdu-

ced. More detailed information about packaging techniques and 

the use of packaging materials can be found on the website of ITC 

(http://www.intracen.org).

Size

The following body measurements are used: body length, chest 

size and hip size. These three basic measurements determine the 

fitting of the garments. The following sizes are similar in Germany, 

the Netherlands and Austria.
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The EN 13402 is a voluntary European Standard aimed at making 

the buying of clothes simpler for the customer throughout Europe.

At the moment, a woman with a bust of about 88cm, a waist of 

about 72cm and hips of about 96cm, takes a dress size: 

•	 12 in the UK

•	 C38in Norway, Sweden and Finland

•	 40 in Belgium and France

•	 38 in Germany and the Netherlands

•	 44 in Italy 

•	 44/46 in Portugal and Spain. 

•	 (10 in the USA)

EN 13402 suggests a new measurement system which would re-

move this confusion. It takes different dimensions such as height, 

bust, and waist, and displays these measurements in 4cm and 

8cm intervals.

For example, a woman with a waist of 71cm, hips of 96cm and 

a height of 172cm, would look for a skirt displaying the following 

measurements on the label: waist 70-74cm, hips 94-98 cm, height 

170-174cm. The standard also suggests a language-neutral 

pictogram, on which these dimensions can be indicated, to enable 

easier purchasing abroad.

Jeans sizes

Jeans are sold internationally in inch sizes. They are read as 

follows: The first number refers to the girth of the waist and the 

second to the inside leg seam (inseam). Both are expressed in 

inches.

Germany has a specific system for the men’s sizes, which are 

subdivided into three groups:

 

•	 Standard sizes: 44 46 48 50 52 54 56 58 60 62

•	 Large sizes (shorter than standard sizes and wider at the hip): 	

	 24 25 26

•	 Slim sizes (longer than standard sizes and narrower): 84 86 88 

90 94 98 102 106

Table 84: Size marking for babies' and children's wear

Years Groups

0-2 Babies

2-6 Toddlers

6-12 Middle group / school

12-14 Pre-teens

14-16 Teenagers
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Infants’ Wear (body sizes)

For the purposes of sizing all children are best grouped into 

infants (younger than seven years), boys and girls. The Swedish 

‘Centilong’ system based on height values is used in some Euro-

pean countries. There is one standard for all these sizes.

Body sizes infants

Height 50 56 62 68 74 80 86 92 98 104

Chest 40 42 44 46 48 50 52 54 55 56

Waist 40 42 44 46 48 49 50 51 52 53

Hips 41 43 45 47 49 51 53 55 57 59

Arm length 18 20 22 24 26 28 30 32.3 34.6 36.9

Inside leg length 16 19 22 25 28 31 34 37 40.6 44.2

Table 85: Body sizes infants [cm]

Table 86: Boys' wear [cm]

Boys' wear 

Height 110 116 122 128 134 140 146 152 158 164 170 176 182 188 194

Chetst 58 59 60 62 64 67 70 73 77 81 85 88 91 94 97

Waist 54 55 56 57 59 61 63 65 68 71 74 77 80 83 86

Hips 59 61 63 65 68 71 74 77 81 85 89 93 95 98 101

Arm length 39.1 41.4 43.7 46 48.3 50.6 52.5 55.3 57.5 60 62.5 65 67 69 71

Inside leg length 47.5 51 54.5 58 61.5 65 68 71 74 77 80 83 86 89 92

Neck  
circumference

28 28.5 29.5 30.5 31.5 32.5 33.5 34.5 35.5 36.5 37.5 38 38.5 39 39.5

Table 87: Girls' wear [cm]

Girls' wear

Height 110 116 122 128 134 140 146 152 158 164 170 176 182 188

Chest 58 59 60 62 64 67 71 75 79 83 86 89 92 95

Waist 54 55 56 57 59 61 63 65 67 69 71 73 75 77

Hips 61 63 65 67 70 73 77 81 85 89 93 96 99 102

Arm length 39.1 41.4 43.7 46 48.3 50.6 52.8 55 57.3 59.5 61.5 63.5 65.5 67.5

Inside leg 
length

47.5 51 55 59 63 67 70 72.5 75 77.5 80 82.5 85 87.5

Neck  
circumference

28 28.5 29 29.5 30 30.7 31.5 32.2 33.3 33.7 34.5 35.5 36.5 37.5

Shirts and Blouses

In EU and Switzerland, sizes for men’s shirts are based on neck 

circumference in cm or inches and vary respectively from 37-48 

cm and from 15-19 in, and can be extended with other mea-

surements, of which arm length is the most important. The sizes 

XS-XXL are also used for leisure or sport shirts, also in combina-

tion with the usual shirt size. For women’s and children’s wear, the 

standard outerwear sizes are used.
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Labelling

The International Association for Textile Care Labelling (GINETEX 

France - Groupement International d’Etiquetage pour l’Entretien 

des Textiles, www.ginetex.org), which represents the textile 

producing and retailing industries in 16 European countries (EU 

countries as well as Switzerland and Tunisia as non-EU countries 

included), has devised an internationally applicable care labelling 

system for textiles based on symbols of pictogram. Only those care 

labels issued by the GINETEX may be used by the retailers/manuf-

acturers in the GINETEX member countries.

The care identification symbols are protected under trademark law. 

The marks are owned by the aforementioned GINETEX Group. 

The care identification is also covered by international standards 

(ISO 3758 / EN 23 758).

In Switzerland, the row of symbols may not be reproduced, issued 

or used without a special agreement with SARTEX (Swiss Associa-

tion for Textile Marking – www.sartex.ch). The contracting compa-

nies undertake to make correct use of these symbols at all times 

within the meaning of the relevant guidelines.

These guidelines apply to all textiles and textile products sold in 

Switzerland and require a declaration as to the kind and content 

of the raw materials used. Pursuant to the agreement with the 

user, legal action will be taken in the event of any breach of this 

undertaking. The textile labelling regulations set by the individual 

member states of the European Union (EU Standards) comply 

with the Swiss guidelines and requirements. The right to use these 

trademarks has been given to the national member bodies of 

GINETEX. SARTEX is independent in regard to its structure and 

operating methods, but should adhere in all respects to the use 

of internationally agreed symbols (above) as well as to technical 

regulations and decisions taken at the GINETEX level. Commercial 

companies (wholesalers, importers etc.) are required to include the 

undertaking to ensure correct care identification and appropriate 

labelling in compliance with the Swiss guidelines in their orders for 

deliveries.

There are two kinds of requirements in the EU and Switzerland:

Mandatory requirements contain requirements like size, fibre 

content and care-labelling/washing instructions. With regard to fibre 

content: the indication 100% or pure can be used within a margin 

of 2 percent of the weight of the final product. Other fibres with a 

weight of less than 10 percent of the weight of the final products 

can be mentioned; in that case, all other fibres must be mentioned. 

An international care-labelling program is in use in many coun-

tries, also outside the EU. The program uses five basic symbols, 

which relate to the properties of colour-fastness, dimensional 

stability, effect of retained chlorine (bleach), maximum safe ironing 

temperatures and certain other properties.

Voluntary requirements, such as origin marking, brand or product 

name and other consumer information.

The care label

•	 should be durably fixed to the textile article,

•	 should be legible during the whole lifetime of the article. 

	 In particular it should withstand the washing and dry cleaning 	

	 process it recommends,

•	 should be clearly positioned where it is easily noted and without 	

	 interference from a seam,

•	 should not show through the article and spoil its appearance.

Other forms of information may be combined on the same label 

but clearly separated from each other. Garments consisting of 

easily separable parts should be labelled on each of the parts. 

There should only be one single care label on an article even if the 

different components have to carry further information (for examp-

le fibre content). The object of labelling is to inform the consumer 

and the commercial textile care industries when buying, using or 

cleaning the articles. Therefore labels should be easily detectable. 

The label should be affixed permanently and positioned always at 

the same places depending on the type of the article. Because of 

differences in materials, production, demands of fashion etc. these 

requests can only partially be fulfilled and by way of exception an 

alternative place of positioning is given. To achieve a maximum of 

conformity, recommended positions are laid down.
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Symbols Maximum washing temperature Care process

95°C mechanical action normal

rinsing normal

spinning normal

95°C mechanical action reduced

rinsing at gradually decreasing temperature

spinning reduced

60°C mechanical action normal

rinsing normal

spinning normal

60°C mechanical action reduced

rinsing at gradually decreasing temperature

spinning reduced

40°C

mechanical action normal

rinsing normal

spinning normal

40°C

mechanical action reduced

rinsing at gradually decreasing temperature

spinning reduced

40°C

mechanical action highly reduced

rinsing at gradually decreasing temperature

spinning highly reduced

30°C

mechanical action normal

rinsing normal

spinning normal

Table 88: The washing labelling symbols (according to ISO 3758)
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Symbols Maximum washing temperature Care process

30°C

mechanical action reduced

rinsing at gradually decreasing temperature

spinning reduced

30°C

mechanical action highly reduced

rinsing at gradually decreasing temperature

spinning highly reduced

40°C hand wash only

- Do not wash
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Table 89: Ironing labelling symbols (according to ISO 3758)

Symbols Care Process

Iron at maximum soleplate  
temperature of 200° C

Iron at maximum soleplate  
temperature of 150° C

Iron at maximum soleplate  
temperature of 110° C
(steam iron may be risky)

Do not iron

Symbols Care Process

Dry-cleaning in all solvents normally used 
for dry-cleaning except trichloroethylene with 
normal cleaning procedures. 

Self-service cleaning is possible

The bar placed under the circle indicates 
strict limitations on the addition of water and/
or mechanical action and/or temperature 
during cleaning and/or drying.

Self-service cleaning is not allowed

Only petroleum solvents may be used with 
normal cleaning procedures

The bar placed under the circle indicates 
strict limitations on the addition of water and/
or mechanical action and/or temperature 
during cleaning and/or drying.

Self-service cleaning is not allowe

Do not dry-clean - no stain removal with 
solvents

Table 90: Dry cleaning labelling symbols (according to ISO 3758)

Dry cleaning

Letters (A, P and F) in the circle refer to the solvents which may be 

used by dry cleaners. Underlining the circle indicates that a speci-

fic process should be used (mild process with strict limitations on 

the addition of water and/or mechanical action and/or temperature 

during cleaning and/or drying). In this case, self-service cleaning is 

not allowed.

Symbols Care process

No wet-cleaning possible

Wet-cleaning possible

Gentle wet-cleaning possible

Very gentle wet-cleaning possible

Table 91: Dry cleaning labelling symbols (according to ISO 3758) 

continued
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Tumble drying

The tumble drying symbol (a circle in a square) must be completed 

by one or two dots for two different temperature levels.

Table 92: Tumble drying labelling symbols (according to ISO 3758)

Symbols Care process

No restrictions concerning the temperature 
of tumble drying after a washing process

Tumble drying possible at lower  
temperature setting (60° C maximum) after 
a washing process

Do not tumble dry

Bleaching

Table 93: Bleaching labelling symbols (according to ISO 3758)

The empty triangle means that all  
bleaching processes are allowed

The triangle with the two lines means that 
only oxygen based bleach and no chloride 
based bleach is allowed 

The crossed black triangle means that 
bleaching is not possible  
(normal washing powder allowed) 

Below is some useful general information how to use the care 

labels and what to write on them:

Care Labelling – General Recommendations for Exporters

Washing

All garments worn close to the skin should preferably be washable 

at 60º C., normal mechanical agitation. All other garments should 

be washable at 40º C., normal mechanical agitation. The bar under 

the wash tub should only be used in the case of delicate fabrics. 

The bar indicates that the mechanical agitation should be reduced. 

The broken bar should only be used in the case of machine was-

hable wool and machine washable silk. The broken bar indicates 

that the mechanical agitation should be much reduced. The hand-

wash symbol should only be used for articles which cannot be 

washed in the washing machine.

Bleaching

Normally the symbol is crossed out. Ironing three dots for cotton 

and linen; two dots for acetate, metallised fibres, polyamide, 

polyester, tri-acetate, viscose, wool, angora and silk; one dot for 

acrylic, modacrylic, elastane. The symbol should be crossed out 

for chlorofibres and polypropylene.

Dry cleaning

Only use the symbol P. The bar under the symbol only to be used 

for delicate fabrics, especially those made from angora.#

Tumble drying

Two dots for all cotton and linen articles, one dot for all other com-

positions. Care should be taken that articles are finished properly 

to prevent excessive shrinkage. This should be tested.

Note: the ‘weakest’ fibre determines the selection of the symbols in 

blended materials.

Ecolabels

In the late nineties and at the beginning of the millennium, various 

competing ecolabels were popular all over Europe. In the be-

ginning, they were mainly used for under- and baby wear. Many 

labels have now disappeared and the approach to the whole ‘eco-

logical’ issue about textiles and clothing is broader and considers 

the whole supply-chain from the crop over the production process 

up to the delivery into the shop. Social and environmental aspects 

play an important role (cf. chapter on ‘Trade Related Environmen-

tal and Social Issues’).

Currently, the German/Swiss Oeko-Tex Standard 100 is widely 

accepted in the EU countries and Switzerland as well.

Öko-Tex 100

 

A recent statistical evaluation of the certificates issued throughout 

the world highlighted the importance of the Oeko-Tex Standard 

100 as the world’s leading test label of its type at this time. Today, 

this label is the most widely used, and among European con-

sumers best-known, ecolabel in relation to textiles and clothing. 

It was developed in 1993 by the ‘International Association for 

Research and Testing in the field of Textile Ecology’ and changed 
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in 1997. Companies in the EU, Switzerland and throughout the 

world have applied for more than 82'000 certificates (2009 data). 

The headquarters of Oeko-Tex International is located in Zürich/

Switzerland (www.oeko-tex.com).

Obtaining the Oeko-Tex label involves testing for harmful sub-

stances according to the criteria which are laid down for each 

product class. Harmful substances may have negative effect on 

the human health. Importers from outside the EU have become 

aware of the significance of this label. The number of the importers 

who ask for Oeko-Tex is growing continuously.

The standard specifies four article classes:

•	 Articles for babies

•	 Articles in direct contact with skin

•	 Articles without direct skin contact

•	 Decoration material

The standard consists of the following fundamental  

guidelines:

•	 Requirements apply to the end product only

•	 Exclusion of certain dyes which can cause cancer or allergic 	

	 reactions

•	 No flame retardant or biochemical treatment allowed

•	 Limitation of harmful substances in the end product (pesticides, 	

	 formaldehyde, heavy metals)

•	 Differentiated limitations according to textile types and target 	

	 groups

The Oeko-Tex 100 Standard comprehensively addresses the 

Human Ecology component of textile products. It evaluates and 

screens for any harmful substances present within processed tex-

tiles intended to come into contact with consumers. The advantage 

for clothing exporters of applying for Oeko-Tex Standard 100 is 

that this system is built up in a modular way and enables reliable 

and comprehensive assessment within a realistic time frame. This 

is advantageous when considering the nature of the clothing and 

textile industry with its fashion-conscious, dynamic pace.

The Oeko-Tex scheme is available to manufacturers world-wide. 

Although it is far more cost effective to test at each stage of the 

production process, it is still possible to certify the finished product 

itself at any time. Another advantage of the system is, that if a pro-

duct is checked and certified at a particular stage of the production 

process chain, it can then be used in the next stage without having 

to be re-tested.

The designation is restricted to one year, after which the product 

will need to undergo new testing. The Oeko-Tex Standard 100 as 

well as the Oeko-Tex 100 plus label have achieved a worldwide 

acceptance with an increased number of registered companies 

also in Asia and South America.

Oeko-Tex Standard 100 plus

The first edition of the Oeko-Tex Standard 100 was issued in 1995. 

It outlined the requirements for environmentally friendly produc-

tion. Manufacturing sites fulfilling a strict set of criteria, addressing 

areas such as banned chemicals and harmful manufacturing 

processes were licensed to carry the label ‘Umweltfreundliche 

Betriebsstätte’ (lit. Environmentally Friendly Manufacturing Site) 

which they could use as proof of an environmental management 

system. First organizations were subsequently audited in a pilot 

project.

The ‘Oeko-Tex Standard 100 plus’ label was awarded for the first 

time in 1999. This related to a finished product which fulfilled the 

requirements of the Oeko-Tex Standard 100 and was also produ-

ced only on sites carrying the Oeko-Tex Standard 1000 licence. 

Generally speaking, it can be recommended that clothing expor-

ters from developing and emerging countries should concentrate 

on this OekoTex 100 label. The Oeko-Tex label can be used to 

distinguish a textile product from competitors.

8.1.3  Trade related environmental and social issues

Apart from legal requirements, nowadays producers are being 

confronted more and more with additional requirements. EU and 

Swiss buyers want more information from producers, for example 

about the social conditions at their production sites or environmen-

tally sound production. Many companies are now, before signing 
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any contract with their suppliers checking the fulfilment of the so-

cial standards at the production site. The BSCI programme (more 

details under www.bsci-eu.org) is one organisation that takes a 

closer look on the social standards of producers. Although the 

requirements in this field are not a part of official legislation and 

have no legal basis, it is recommended to take them into account 

in order to be competitive.

If a manufacturer wants to indicate to external parties that he is 

manufacturing in an environmentally sound way, he can comply 

with standards which have been developed for this purpose. The 

major standards and current market requirements are described in 

this chapter.

Environmental requirements

Environmental aspects play an important role for outerwear 

manufacturers interested in exporting to the European market 

given that environmental aspects are a major issue in the EU and 

Switzerland. Besides governmental actions (legislative, regulati-

ons), a strong consumer movement is not to be underestimated, 

especially in the Northern and Western parts of the EU (Scandina-

via, Germany, Netherlands, United Kingdom) and in Switzerland. 

These aspects are not just a trend - these are lasting issues, 

which, together with other determinants such as price and quality, 

have a strongest impact on the positioning of a supplier in the 

European market.

The capacity of a company to use the environmental approach to-

wards its products such as eco-labels (for products, see also eco-

labels), environmental management standards (for the whole orga-

nisation) and production processes are ‘green’ marketing tools, 

which have been created by governments and private parties.

Being a part of the business chain, companies in developing 

countries may also become responsible for negative side effects 

of their business and their impact on society, the environment and 

their employees.

Environmental management system

An ‘Environmental Management System’ (EMS) is important for 

environmental protection and pollution prevention in the production 

phases. It is a management tool which enables an overview of 

the environmental impact of the company and the possible way it 

could be diminished. At the moment there are two general volun-

tary standards with which manufacturers can comply: ISO 14001 

and EMAS, both of them based on the popular ISO 9000 series of 

quality management standards.

The EU’s Ecological Management and Audit Scheme (EMAS) has 

been operating since 1995. It applies to companies with produc-

tion facilities within the EU and therefore is not relevant for expor-

ters from developing countries. However, ISO 14001 is favoured by 

exporters to the EU and Switzerland as well.

The ISO 14001 Environmental management system was publis-

hed in November 1996. It has a similar impact to the ISO 9000 

Quality Management Systems series. The objective of ISO 14001 

standard is to provide companies with the necessary elements of 

an environmental management system, which can be integrated 

into business policies to achieve environmental and economic 

goals, such as compliance with legislation and demands set by the 

company as well as continuous improvement of the environmental 

performance of the company. ISO 14001 specifies only general 

requirements for an environmental management system, but it 

contains no environmental performance criteria.

Product related requirements

The main characteristics of the production process are the vast 

quantities of water required and the variety of chemicals used in 

the processing stages, which cause much waste. Typical environ-

mental problems associated with the production of textiles are 

water pollution because of discharge of untreated effluent. Liquid 

wastes arising from washing contain a substantial organic and 

suspended pollution load, such as fibres and grease. Effluents are 

generally hot, alkaline, strong smelling and coloured by chemicals 

used in dyeing processes. Some of the chemicals discharged are 

toxic and can lower the dissolved oxygen of receiving waters, thre-

aten aquatic life and damage general water quality downstream.

There are many ways to reduce the amount of water used and 

emitted. Concerning dyes and pigments, there are many alterna-

tives available which are less polluting. Other technologies make it 

possible to use less dye and reduce or eliminate spillage of dyes.

Quality related requirements

A quality related requirement is the so called Quality management 

standards which refer to the management of a company. This is 

in contrast to most of the other standards, labels and markings 

described, all of which relate to product or production processes. 

Quality management standards are not compulsory for mar-

ket entry into the EU; however, they can definitely contribute to 

the company’s image in the market. The most important quality 

management system is ISO 9000, inspired by the concept of Total 

Quality Management. TQM is a philosophy based on customer sa-
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tisfaction and continuous performance improvement. ISO establis-

hed a policy committee, DEVCO, specifically to address the needs 

of developing countries. See http://www.iso.org

Azo dyes and other harmful substances

Azo dyes are among the leading colouring agents in the textile 

industry, especially in developing countries. Approximately 70% of 

all dyes used in the textile industry are azo dyes. There are about 

2'000 different azo dyes, of which approximately 200-300 may fall 

under a ban. Dyes in the category of direct, azoic/naphtol, disper-

se, acid or basic dyes may split off carcinogenic amines.

Many azo dyes above the concentration of 30 ppm are prohibited 

in the EU and also in Switzerland. The ban on azo dyes is appli-

cable to all products that are in contact with skin for long periods 

of time. The manufacturer must also take into consideration the 

fact that the products, once they have entered the EU, can be ‘re-

exported’ or transferred easily to Switzerland and other European 

countries. Therefore, it is highly recommendable to follow the Azo 

regulations.

The best way to avoid problems with banned azo dyes is to use 

only dyes which are absolutely safe. Use dyestuff supplied by 

reputable manufacturers, who give the Colour Index numbers, the 

generic names and material data sheets. Ask for azo-safe certi-

ficates, choose reputable certified laboratories and discuss this 

matter with your customer.

Other substances used in the textile and clothing industry that are 

banned (or allowed to a limited extent) in some EU countries and 

Switzerland are: pentachlorophenol (PCP), cadmium, formalde-

hyde and nickel. Polychlorobipheniles (PCB) and terphenyles 

(PCT) have a total prohibition, as do asbestos and certain flame 

retardants.

Flame retardants

Flame retardants are used in textiles to reduce their flammability. 

Tri- (2, 3, -dibromopropyl)-phosphate (TRIS) and tris-(aziridinyl)-

phosphineoxide (TEPA) are both carcinogenic and mutagenic, 

which means that these substances may alter genetic material. 

Polybromobiphenyles (PBB) are highly persistent, carcinogenic 

and reprotoxic. Moreover they also have effects on the immune 

system and the nerve system.

Since 1 June 2009, the prohibition of the use of three flame 

retardants is laid down in Annex XVII to the EU Regulation (EC) 

1907/2006 on the registration, evaluation and authorisation of che-

micals (REACH), which is directly applicable in all member states. 

Until this date, this matter was regulated by means of Directive 

76/769/EEC on the marketing and use of certain dangerous sub-

stances and preparations and its amendments, which is repealed 

by the REACH Regulation.

The EU legislation prohibits the use of: 

•	 Tri-(2, 3, -dibromopropyl)-phosphate (TRIS) (CAS No1 126-72-7) 

•	 Tris-(aziridinyl)-phosphineoxide (TEPA) (CAS No 5455-55-1) 

•	 Polybromobiphenyles (PBB) (CAS No 59536-65-1) 

in textile articles intended to come into contact with skin, like 

garments, underwear and linen. They are also prohibited in Swit-

zerland.

Nickel in clothing accessories

Nickel is a metal that is sometimes used in alloys used for orna-

ments (such as armlets, bracelets and earrings) and in clothing 

accessories (such as zippers and buttons). The occurrence of in-

creasing number of cases of people with nickel allergy symptoms 

has forced the EU to set limits for the nickel content in products 

coming in contact with the skin.

Since 1 June 2009, the restriction on the nickel1 content in certain 

products is laid down in Annex XVII to the new EU Regulation 

(EC) 1907/2006 on the registration, evaluation and authorisation 

of chemicals (REACH), which is directly applicable in all mem-

ber states. Until this date, this matter was regulated by means of 

Directive 76/769/EEC on the marketing and use of certain dan-

gerous substances and preparations and its amendments, which 

will be repealed by REACH. The legislation lays down certain 

requirements for specific applications which are presented in the 

next table.

Perfluorooctane sulfonates (PFOS)

Perfluoroocatane sulfonates (PFOS) are commercially availa-

ble in the form of salts, derivatives and polymers. PFOS-related 

substances are used for providing grease, oil and water resistance 

to materials such as textiles, carpets, upholstery, leather, apparel, 
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paper and packaging and in general coating. The substances 

used in these areas are largely PFOS-polymers for fabrics and 

PFOS-substances for paper treatment and coatings. Other smaller 

volume uses are in chromium plating, photography, photolithogra-

phy, fire fighting foams and in hydraulic fluids for aviation.

 

Recent studies have shown that the PFOS are persistent, bio-

accumulative and toxic for mammals. PFOS have the potential to 

spread over large distances and produce adverse effects on the 

environment. They therefore fulfil the criteria for being considered 

as persistent organic pollutants (POPs). In order to protect the 

environment from these substances, legislation has been laid 

down that sets strict limits for the use and marketing of PFOS and 

products containing PFOS.

Table 94: Maximal content of PFOS permitted

Application Max. content permitted

As a substance or  
constituent of preparations 

< 0.005% by mass 

As semi-finished products  
or articles, or parts thereof 

< 0.1% by mass

In textiles or other coated   
materials 

<1 μg/m2 of the coated material

The ban on the use of PFOS in the production process does 

not apply to producers from outside EU. Depending on national 

legislation, it is possible for producers to use PFOS in their country 

of origin and export their products to the EU. However producers 

from outside the EU will have to comply with the limits regarding 

the marketing of PFOS and products containing PFOS mentioned 

above. 

Reach and directive 76/769/EEC

On 1 June 2007 the EU Regulation (EC) 1907/2006 on Chemicals 

entered into force. This Regulation concerns a single integrated 

system for the registration, evaluation and authorisation of che-

micals (REACH). The provisions set by this legislation place obli-

gations and restrictions on producers, importers and downstream 

users of chemicals depending on the properties of the substance 

and the quantities they handle per year. 

REACH legislation repeals Directive 76/769/EEC and its require-

ments are as from June 2009 implemented in Annex XVII of the 

REACH Regulation. 

Social requirements

Encouraged by consumer organizations, the consciousness of 

ethical trading aspects has achieved growing emphasis in many 

EU countries and in Switzerland. This has led to the develop-

ment of codes of conduct by many importers. There is a growing 

concern among buyers of clothing about the use of child labour in 

the factories of new suppliers. Exporters who can guarantee that 

their products are made without child labour have a competitive 

advantage over other products and a better chance of establi-

shing a long-term business relationship. Exporting companies in 

developing countries mostly are requested to apply principles of 

corporate conduct compatible with the Code of Conduct of their 

partner company in the EU.

These social requirements are gaining importance on European 

markets and are becoming a precondition for international trade. 

The so-called social codes are often corporate codes.

In addition, the EU has added a ‘social clause’ to the Generalized 

System of Preferences (GSP), which allows for special import tariff 

reductions for products that are produced in a humane way. The 

garment industry and the trade associations in some EU countries 

are developing a model code of ethical conduct for the production 

of all items. A similar system for Switzerland is not planned as yet.

Occasionally, consumers or citizens form pressure groups (some-

times even demonstrating on the streets) to force government to 

put an end to business practices they find unethical or anti-social. 

Such ‘consumerist movements’ succeeded in setting government 

rules; the SA 8000 (Social Accountability) is an example of such. 

The fact that consumers don’t accept certain practices demands 

that suppliers adopt new processes or materials.

Code of conduct

A Code of Conduct was agreed in September 1997 by European 

textiles union (ETUF-TCL) and EURATEX (employers’ organiza-

tion). The agreement applies not only to the European enterprises 

(mainly EU and Switzerland), but also to their subcontractors or 

subsidiaries in developing countries. One objective of their deve-

lopment is to demonstrate a company’s social responsibility.

The core thought of the agreement is following: companies are 

responsible for their social role. Business ethics and integrity are 

major determinants of the quality of a company. Companies are 

also responsible for establishing their own General Business Prin-
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ciples or Codes of Conduct. These reflect the company’s position 

towards business ethics, labour conditions, environment. They 

should point out the contribution of the company to these issues. 

The company also has to introduce mechanisms which measure 

the true effectiveness of the Code of Conduct.

Social Accountability (SA 8000)

SA 8000 is an international standard for social accountability and 

was founded in 1997. Its purpose is to ensure ethical sourcing 

of goods and services. It is a voluntary standard, which sets 

basic standards for child labour, forced labour, health and safety, 

freedom of association and the right to collective bargaining, 

discrimination, disciplinary practices, wage levels, working hours 

and compensation. The requirements in the standard are based 

on recommendations of the International Labour Organization 

(ILO) and on agreements and conventions of the United Nations 

(Human Rights, Rights of the Child).

SA 8000 supports the demands of consumers for worldwide social 

standards and is internationally recognized. SA 8000 accreditation 

is valid for three years with surveillance and observation audits 

every six months. Those that meet the requirements have the right 

to display the SA 8000 certification mark.

Clean Clothes Campaign

The European wide ‘Clean Clothes Campaign’ based in Amster-

dam, which is based on the SA 8000 regulations, is also politically 

very strong in Switzerland. This organization publishes regular 

newsletters regarding ‘social behaviour’ when dealing with the 

supplier countries of leading Swiss clothing retailers and manufac-

turers (please compare www.cleanclothes.ch and www.evb.ch).

Sources of Information

For detailed information about environmental aspects relevant to 

trade at EU level, please refer to the websites of SIPPO and CBI 

(www.sippo.ch and www.cbi.nl, especially the CBI Access Guide. 

Other sources of information are the WTO web site (http://www.

wto.org), the European Commission (http://europa.eu).

8.1.4  Present trade regulations

European Union

All EU countries apply common Customs tariffs to imports from 

outside the Union. If there is no special trade agreement in force, 

the general import tariff applies.

Most of the developing countries have been granted special trade 

preferences; these countries usually benefit from zero duties 

through preferential treatment under the Renewed Generalised 

System of Preferences (RGSP) or under the 4th Lomé Convention 

for the African, Caribbean and Pacific (ACP) countries.

RGSP (Renewed Generalised System of Preferences)

This agreement allows products originating in the countries 

concerned to be imported at preferential tariffs or, for the least 

developed countries even duty-free. A ‘Certificate of Origin Form 

A’ has to be filled in by the exporter and issued by the competent 

authorities. Tariff contingents and ceilings do not exist any more.

As stated in Resolution 21 (ii) taken at the UNCTAD II Conference 

in New Delhi in 1968;

"… the objectives of the generalized, non-reciprocal, non-discrimi-

natory system of preferences in favour of the developing countries, 

including special measures in favour of the least advanced among 

the developing countries, should be:

(a) to increase their export earnings;

(b) to promote their industrialization; and

(c) to accelerate their rates of economic growth."

Under GSP schemes of preference-giving counties, selected 

products originating in developing countries are granted reduced 

or zero tariff rates over the MFN rates. The least developed coun-

tries (LDCs) receive special and preferential treatment for a wider 

coverage of products and deeper tariff cuts.

The idea of granting developing countries preferential tariff rates in 

the markets of industrialized countries was originally presented by 

Raul Prebisch, the first Secretary-General of UNCTAD, at the first 

UNCTAD conference in 1964. The GSP was adopted at UNCTAD 

II in New Delhi in 1968.

In 1971, the GATT Contracting Parties approved a waiver to Article 

I of the General Agreement for 10 years in order to authorize the 

GSP scheme. Later, the Contracting Parties decided to adopt the 

1979 Enabling Clause, Decision of the Contracting Parties of 28 

November 1979 (26S/203) entitled "Differential and more favou-

rable treatment, reciprocity and fuller participation of developing 
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countries", creating a permanent waiver to the most-favoured-nati-

on clause to allow preference-giving countries to grant preferential 

tariff treatment under their respective GSP schemes. 

There are currently 13 national GSP schemes notified to the UNC-

TAD secretariat. The following countries grant GSP preferences: 

Australia, Belarus, Bulgaria, Canada, Estonia, the European 

Union, Japan, New Zealand, Norway, the Russian Federation, 

Switzerland, Turkey and the United States of America.

Lomé Convention (for ACP countries)

The partnership agreement between the European Union (EU) 

member states and the African, Caribbean and Pacific (ACP) 

states marks five generations of agreements between ACP-EC 

sovereign states. It is the world’s largest financial and political 

framework for North-South cooperation.

Its main characteristics are:

the partnership principle, the contractual nature of the relationship, 

and the combination of aid, trade and political aspects, together 

with its long-term perspective (5 years for Lomé I, II, and III, and 

ten for Lomé IV). Products originating in the ACP countries can be 

imported without duties and quotas, when a ‘Movement Certificate 

EUR.1’ is filled in by the exporter and issued by the competent 

authorities, such as the local Chamber of Commerce. Tariff contin-

gents and tariff ceilings no longer exist.

Preferential duty regimes under Free Trade Agreements (FTAs)

The EU also has many free trade agreements with partners in the 

region (the central European countries, the Mediterranean coun-

tries) and beyond (Mexico, Chile). FTAs now increasingly involve 

provisions affecting non-tariff measures and regulatory issues 

such as provisions on trade facilitation and rule-making in areas 

such as investment, intellectual property, government procure-

ment, technical standards and SPS issues. 

The following Free Trade Agreement is also valid for Switzerland:

•	 Canada 

•	 Chile 

•	 Croatia 

•	 Egypt 

•	 Israel

•	 Jordan 

•	 South Korea 

•	 Lebanon 

•	 Macedonia 

•	 Mexico 

•	 Morocco 

•	 Palestinian National Authority 

•	 Singapore 

•	 Southern African Customs Union 

	 (Botswana, Lesotho, Namibia, Swaziland, South Africa) 

•	 Tunisia 

•	 Turkey 

Signed agreement 2008, not yet ratified

•	 Colombia 

Signed agreement 2009, not yet ratified

•	 Gulf Co-operation Council (Bahrain, Kuwait, Oman, 

	 Qatar, Saudi Arabia, United Arab Emirates) 

Finalised negotiations 2008

•	 Peru 

Currently negotiating agreements

•	 Algeria 

•	 Hong Kong 

•	 India 

•	 Thailand 

Declarations on Cooperation

•	 Albania 

•	 Mercosur (Brazil, Argentina, Uruguay, Paraguay) 

•	 Mongolia 

•	 Serbia 

•	 Ukraine 

Non-tariff barriers

Examples of non-tariff barriers are anti-dumping measures, 

sanitary sanctions, quota restrictions, environmental clauses and 

intellectual property rights. The most important form of non-tariff 

barriers regarding clothing is quota restrictions.
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Many clothing items are already quota-free, but WTO rules allow 

importer countries to impose anti-dumping duties if there is evi-

dence that markets are being disrupted by selling below costs.

Anti-dumping measures

Anti-dumping implies that, under WTO regulations, exporters are 

expected to sell their products at fair market value, at a price abo-

ve cost and without imposing higher domestic prices for the same 

product that would in effect subsidize their lower export prices. In 

the event of predatory pricing by a particular company or country, 

the importing country is allowed to impose a duty surcharge on the 

imported product, to bring the final price up to fair market value.

Anti-fraud investigations and actions

Besides anti-dumping measures, the EU is stepping up anti-fraud 

investigations and actions against fraud designed to:

•	 circumvent trade policy measures, such as anti-dumping 

	 measures;

•	 benefit illegally from preferential treatment such as that 

	 under GSP;

•	 cheat consumers (claiming EU origin for products produced 	

	 elsewhere);

•	 combat counterfeiting and piracy (copying exclusive designs 

	 and models without permission of the owner).

Financial instruments in the EU

The awarding of tariff preferences or the levying of ‘environmental 

taxes’ on products is one of the major instruments of the 

EU (besides legislation) to promote environmentally sound 

products. Such preferential systems are the common subsidy 

and   schemes, Green GSP, which works on the assumption 

that extra preferences can be awarded on top of the preferences 

for producers who show their commitment to the environment 

and who search for cleaner production techniques to reduce the 

environmental damage from their production processes and final 

products. The EU principle ‘the polluter pays’ becomes obvious 

as responsibilities for pollution prevention and clean-up are 

increasingly placed in the hand of the polluter. European importers 

faced with this will want to share such extra costs with their 

developing country partners.

Switzerland

General Foreign Trade Conditions - World Trade Organization 

(WTO) and Free Trade Agreements

On July 1st, 1995 Switzerland joined the WTO (formerly GATT) 

and since then has applied the ‘most favoured clause’ regarding 

trade to all WTO member countries. This also applies to dealings 

with regions and countries where Switzerland has signed bilate-

ral or multilateral agreements on trade. Furthermore, by joining 

the WTO, Switzerland had to change most of the non-tariff trade 

barriers to customs duties. Moreover, Switzerland is a member of 

the European Free Trade Association (EFTA). The dismantling of 

tariffs by the EFTA, in parallel to the European Economic Commu-

nity (EEC), has eliminated to a large degree the customs duties 

between the European Union (EU), the EFTA countries and Swit-

zerland, at least as regards industrial products (including clothing). 

Within the EFTA framework, Switzerland is part of the Schengen 

Area. Further, ‘pan- European cumulation’ has been in effect since 

July 1st 1997. Switzerland has entered bilateral trade agreements 

with numerous other countries to prevent double taxation and to 

protect and promote mutual investment.

The Swiss generalised system of preferences

General principles

The preferential treatment given to exports of developing coun-

tries is designed to help increase and diversify their export. The 

Swiss Generalised System of Preferences (GSP) was introduced 

on March 1st, 1972 in compliance with Switzerland’s intention to 

implement Resolution 21 (II) adopted by the United Nations Confe-

rence on Trade And Development (UNCTAD) in 1968.

Beneficiaries of preferences

In principle, all developing countries and economies in transition 

are eligible for preferences under the Swiss scheme, with the 

exception of countries or territories that have reached a high 

level of development. The exclusion is based on objective criteria. 

GSP benefits will not be granted to countries which are mem-

bers of OECD or have a free trade agreement with Switzerland. 

Also excluded are countries which the Development Assistance 

Committee (DAC) of the OECD has classified as a most advanced 

developing country or territory under Part II of its list of develop-

ment aid recipients. Scope of preferences
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Switzerland grants preferential reductions amounting to 50% of the 

normal rate on textiles and clothing. The least developed coun-

tries benefit from exemption for clothing and textiles. Complete 

up-to-date information on custom tariffs may be obtained from the 

Federal Customs Administration OZD.

Rules of Origin

The Swiss Scheme includes rules of origin which the goods must 

comply with in order to qualify for GSP treatment. To satisfy the 

rules of origin, the goods have to be either wholly produced in 

the beneficiary country or they must have undergone working or 

processing in a beneficiary country to specific processing criteria 

laid down in the regulations.

The prerequisites for the origin of import textiles and clothing ap-

plied in the Swiss Generalised System of Preferences have been 

harmonised with EU and Norway. The rules related to the origin of 

manufactured goods were adapted to conform with the Pan- Euro-

pean cumulation system of October 1st, 1998. Therefore, textiles 

and clothing containing raw materials from EU countries and 

Norway may also be granted preference.

Custom tariff

Customs duties

Although Switzerland has been a member of the Schengen Area 

since the end of 2008, it is not part of the European Customs Uni-

on. As a result, customs controls remain in place. The most impor-

tant document for customs clearance is the customs declaration, 

which must be accompanied by the exporter’s invoice (indicating 

the weight) and confirmation of origin. A certificate of origin is 

required if one wishes to benefit from preferential duty rates or if 

the goods are to be re-exported.

Unlike most other countries, Switzerland uses a system of 

customs clearance based on weight. This specific customs duty 

is therefore levied on products from non-EU/EFTA countries on 

the basis of weight. As a result, Swiss customs duties are usually 

lower than those of other countries. This favours the importation of 

high-quality technical components, which weigh very little but are 

extremely valuable.

VAT (7.6%) is much lower than in neighbouring countries (Germa-

ny: 19%, France: 19.6%, Austria: 20%, Italy: 20%).

8.1.5  Implications after the elimination of the textile quotas

The main challenges facing the European Union and Swiss 

textiles and clothing sector today are globalisation, modernisation 

and a murderous competition. Market access and fair trade have 

a higher priority for the textiles and clothing sector than 5 years 

back. Opening new markets, negotiations of bilateral agreements 

are aimed at ensuring that industry has time to adjust to full libe-

ralisation.

The EU and Swiss apparel imports showed a constant increase 

in recent years. In their outsourcing strategies, EU and Swiss 

manufacturers prefer Eastern European countries even over some 

Asian countries with even lower wage rates (such as Vietnam or 

China) due to their geographical proximity and their higher quality 

standards. Thus, EU and Swiss companies remain able to respond 

quickly to changing market demands.
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9.	 Appendix.

9.1	Associations of trade agents, wholesalers organisations and retail 
organisations in the countries analysed.

9.1.1  Europe

AEDT

European Association of 
National Organisations of 
Textile Retailers

9-13/4th,  
Avenue des Nerviens
B - 1040 Bruxelles
Tel.: +32 – 2 – 230 5296
Fax: +32 – 2 – 230 2569
www.aedt.org
info@aedt.org

Federation Nationale des 
Entreprises A Commerces 
Multiples

Federation of multiples and 
department stores

46, Bd Magenta
F - 75010 Paris
Tel.: +33 – 1 – 4202 1769
Fax: +33 – 1 – 4206 5209
(no website)

Federation Nationale des 
Grands Magasins et des 
Magasins Populaires

National federation of de-
partment stores

11, rue Saint-Florentin
F - 75008 Paris
Tel.: +33 – 1 – 42 60 02
Fax: +33 – 1 – 42 60 15 09
(no website)

9.1.2  France

Aussenhandelsverei-

nigung des Deutschen 

Einzelhandels Ev (Ave)

Foreign Trade Association of 
German Retailers

Mauritiussteinweg 1
D - 50676 Köln
Tel.: +49 – 221 – 921834 – 0
Fax: +49 – 221 – 921834 – 6
www.ave-koeln.de
info@ave-koeln.de

Bundesverband Des 
Deutschen Gross- Und 
Aussenhandels E.V. (BGA)

Federal Association of 
German
Wholesalers and Exporters

Am Weidendamm 1 A
D - 10117 Berlin
Tel.: +49 – 305 – 900 995 – 0
Fax: +49 – 305 – 900 995 – 19
www.bga.de
info@bga.de

Bundesverband des Deut-
schen Textileinzelhandels 
E. V. (BTE)

Association of German 
Textile Retailers

An Lyskirchen 14
D - 50676 Köln
Tel.: +49 – 221 – 921 509 – 0
Fax: +49 – 221 – 921 509 – 10
www.bte.de
info@bte.de

Bundesverband des Deut-
schen Versandhandels eV

Association Of German Mail 
Ordercompanies

Johann-Klotz-Str. 12
D - 60528 Frankfurt/M.
Tel.: +49 – 69 – 678 656 – 0
Fax: +49 – 69 – 678 656 – 29
www.versandhandel.org
info@versandhandel.org

Centralvereinigung  
Deutscher Wirtschafts-
verbände Für Handels-
vermittlung und Vertrieb 
(CDH)

National Association of 
Trade Agents

Am Weidenbaum 1 A
D - 10117 Berlin
Tel.: +49 – 30 – 726 25600
Fax: +49 – 30 – 726 25699
www.cdh.de
centralvereinigung@cdh.de

9.1.3	 Germany
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Camera Nazionale Della 
Moda Italiana

National Fashion Organi-
sation

V. Morone Gerolamo 6
I - 20121 Milano (MI)
Tel.: +39 (0) – 2 777 1081
Fax:  
+39 (0) – 2 777 10850 62
www.cameramoda.it
cameramoda@cameramo-
da.it 

Federazione Nazionale  
Associazioni Agenti e 
Rappresentanti di  
Commercio

National Organisation of 
Trade Agents
and Representatives

Corso Venezia, 51
I - 20121 Milano
Tel.: +39 (0) – 2 – 764 5191
Fax: +39 (0) – 2 – 7600 8493
www.fnaarc.it
info@fnaarc.it

Federazione Nazionale 
Dettaglianti Tessili e  
Abbigliamento

National Organisation of Tex-
tile and Clothing Retailers

Via Palestro, 24
I - 20121 Milano
Tel.: +39 (0) – 2 – 7601 
5212
Fax:  
+39 (0) – 2 – 7600 3779
(no website)

Federazione Moda Italia

Italian Fashion Organisation

Via Durini, 14
I - 20122 – Milano
Tel.: +39 (0) – 2-7601 5212
Fax: +39 (0) – 2-7600 3779 
www.federazionemodaitalia.it
info@federazionemodaitalia.it

Sistema Moda Italia (SMI)

Association of Italian Textile 
and Clothing Industry

Viale Sarca, 223
I - 20126 Milano
Tel.: +39 (0) – 2 641191
Fax: +39 (0) – 2 66103667
www.sistemamodaitalia.it
info@sistemamodaitalia.it

9.1.4  Italy 9.1.5  Spain

Asociacion de Comercio 
Textil - Acotex

Association of Textile Trade 
Companies in the Region of 
Madrid

C. Alberto Aguilera 66 
1-DCHA
E - 28015 Madrid
Tel.: +34-91-549 2397
Fax: +34-91-549 9256
www.acotex.org

Asociacion Espanola de 
Importadores y Distribui-
dores de Moda (Animoda)

Association of Fashion Im-
porters and Wholesalers

Lagasca 27-2 A
E - 28001 Madrid
Tel.: +34-91-4352 805
Fax: +34-91-5761-735
www.animoda.org

Consejo Intertextil Espa-
nol (CIE)

Spanish International Textile 
Association

Gran Via 670
E - 08010 Barcelona
Tel.: +34-93-318 9200
Fax: +34-93-302 6235
www.aitpa.es
aitpa@aitpa.es

Gremi de Comerc Textil i 
Sastreria

Trade Association for Textile 
and Clothing

Diputaci 290 pral.
E - 08009 Barcelona
Tel.: +34-933-017980
Fax: +34-933-018720
www.gremicomerctextil.es
agtc@bcn.servicom.es

Secretaria General de 
Comercio Exterior

General Secretary of Fo-
reign Trade

Paeso de la Castellana 162
E - 28071 Madrid
www.mcx.es
Buzon.Oficial@secgcomex.
sscc.mcx.es
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9.1.7  United Kingdom

British Agents Register 5A Chelttenham Mount
Harrogate,
North Yorkshire
GB - HG1 1DW
Tel.: +44-1423-560608/9
Fax: +44-1423-561204
www.agentsregister.com
info@agentsregister.com

British Fashion Council Somerset House, South Wing
Strand, London, WC2R 1LA
Tel.: +44 - 20-7759 1999 
www.britishfashioncouncil.com
info@britishfashioncouncil.com

British Menswear Guild 5 Portland Place
GB - London, W1B 1PW
Tel.: +44-20-7580 8783
Fax: +44-20-7436 8833
www.british-menswear-guild.
co.uk
director@british-mens-wearguild.
co.uk

British shops and store
Association Ltd. (Bssa)

Middleton House
2 Main Road –
Middleton Cheney
GB - Banbury – Oxon OX17 2TN
Tel.: +44-1295-712277
Fax: +44-1295-711665
www.british-shops.co.uk
info@bssa.co.uk

9.1.6  Switzerland

Swiss Fashion Stores

Association of Fashion 
retailers
c/o KPMG Fides - Hofgut

CH - 3073 Gümlingen
Tel.: +41-31-384 77 04
Fax: +41-31-384 76 96
www.swiss-fashion-stores.ch
office@swiss-fashion-stores.ch

Swiss Retail Federation

Federation of retailers

Marktgasse 50
CH - 3000 Bern 7
Tel.: +41-31-312 40 40
Fax: +41-31-312 40 41
www.swiss-retail.ch
info@swiss-retail.ch

VSF – Verband  
Schweizerischer  
Filialunternehmen

Federation of Swiss Chain 
Stores -
c/o  
Advokaturbüro Utzinger

Frohburgstr. 98
CH - 8006 Zürich
Tel.: +41-44-363 14 00
Fax: +41-44-363 15 25
www.vsf-schweiz.ch
vsf@ku-law.ch

VSIG – Vereinigung des
Schweizer Import- und
Grosshandels

Association of Swiss  
Importers and  
Wholesalers  

Güterstr. 78
CH - 4010 Basel
Tel.: +41-61-228 90 30
Fax: +41-61-228 90 39
www.vsig.ch
info@vsig.ch

VSV – Verband des 
Schweizerischen  
Versandhandels

Federation of Swiss Mail 
Order Companies

General Wille-Strasse 144
8706 Meilen
Tel.: +41-58 - 310 07 17
Fax: +41-58-310 07 18
www.vsv-versandhandel.ch
info@vsv-versandhandel.ch
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9.2.4  Spain

9.2.3  Italy

9.2.5  Switzerland

Federtessile

Textile Industry Federation

Viale Sarca 223
I - 20126 Milano
Tel.: +39 (0) – 2-6610 3440
Fax: 39 (0) – 2-6610 3455

AITPA

National Association of 
Textile Industry

Gran Via 670
E - 08010 Barcelona
Tel.: +34-93-318 9200
Fax: +34-93-302 6235
www.aitpa.es
aitpa@aitpa.es

Asociación Española de 

Constructores de Maqui-

naria Textil y de Confec-

cion

Association of Spanish Knit-
wear and Ready-to-Wear 
Manufacturers

Riera Sant Miquel 3
E - 08006 Barcelona
Tel.: +34-934-150 422
Fax: +34-934-160 980
www.amec.es/amtex
amtex@amec.es

Schweizerischer Gewer-

beverband

Swiss Trade Association

Schwarztorstrasse 26
Postfach
CH-3001 Bern 
Tel: +41 31 380 14 14
Fax: +41 31 380 14 15
www.sgv-usam.ch
info@sgv.usam.ch

Swissfashion – Gesamt-

verband Der Schweize-

rischen Bekleidungsindu-

strie

Swiss Clothing Manufactu-
rers Association

Beethovenstrasse 20
CH - 8022 Zürich
Tel.: +41-44-289 79 79
Fax: +41-44-289 79 80
www.swisstextiles.ch
zuerich@swisstextiles.ch

9.2	Industry federations in 
Switzerland and EU-countries.

9.2.1  France

9.2.2	 Germany

Union Francaise 
des Industries de 
l’habillement (UFIH)

French Clothing Manufac-
turers Association 

8, rue de Montesquieu
F - 75001 Paris
Tel: + 33 - 1 44 55 66 60
Fax: +33 - 1 44 55 66 66 
www.lamodefrancaise.org
secretariatufih@lamodefran-
caise.org

Union Des Industries 
Textiles (UIT)
Textile Industry Asso-
ciation 

37/39, rue de Neuilly
F - 92110 Clichy
Tel.: +33 – 1 – 4756 3100
Fax: +33 – 1 – 4730 2528
www.textile.fr
admin@textile.fr

GermanFashion Mode-
verband Deutschland e.V

German Fashion Fede-
ration

An Lyskirchen 14
D - 50676 Köln 
Tel.: +49 – 221 – 7744 – 0
Fax: +49 – 221 – 7744 – 137
www.germanfashion.net 
info@germanfashion.net

Gesamtverband der 
deutschen Textil- und 
Modeindustrie e.V. 

German Textile and Fa-
shion Industry 

Reinhardtstr. 12 -14
10117 Berlin
Tel: +49 - 30 726220-0
Fax +49 - 30 726220-44
www.textile-online.de
info@textil-mode.de 
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9.2.6  United Kingdom

British Apparel & Textile 
Confederation

5, Portland Place
GB - London W1N 3AA
Tel: +44-171-636 7788
Fax: +44-171-636 7515
www.apparel-textiles.co.uk

The British Chambers Of 
Commerce

65 Petty France
St James Park
GB - London SW1H 9E4
Tel.: +44-20-7654 5800
Fax : +44-20-7654 5819
www.britishchambers.org.uk
info@britishchambers.org.uk

Confederation Of British 
Wool Textiles

Textile House
Red Doles Lane
Huddersfield HD2 1YF
Tel.: +44-1484 346500
Fax: +44-1484 346501
www.cbwt.co.uk
info@cbwt.co.uk
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9.3	 Major European trade fairs.

9.3.1  France

Fatex - Paris

organised by:  
Profatex Sa

37/39, rue de Neuilly – BP 
121
F - 92582 Clichy Cedex
Tel.: +33 – 1 – 4730 5494
Fax: +33 – 1 – 4730 9450
www.fatex.fr
info@fatex.fr

Interselection – Paris

organized by:
Intersélection – Groupe 
Eurovet

Rue de Neuilly
F - 92113 Clichy Cedex
Tel +33 – 1 – 4756 3232
Fax: +33 – 1 – 4756 3299
www.interselection.net
interselection@la-federati-
on.com

Première Vision – Paris

(Textile Fabrics Fair)
organised by:
Première Vision

Le Britannia – Batiment A20
Bld. Eugène Deruelle
F - 69432 Lyon Cedex 3
Tel.: +33 – 4 – 7260 6500
Fax: +33 – 4 – 7260 6509
www.premierevision.fr
info@premierevision.fr

Kid’s Fashion  

– Mode Enfantine

Kids Fahion Fairs in Paris 
and Brussels
organized by Kid’s Fashion 
Mode
Enfantine SA/NV

999 chée d’Alsemberg
B - 1180 Brussels
Tel.: +32 – 2 – 376 5747
Fax: +32 – 2 – 332 0880
www.kidsfashionfairs.com
visitorskids@bff.be

Salon du Pret à Porter 

Paris

French association of Prêt 
à Porter

5, rue Caumartin
F - 75009 Paris
Tel.: +33 – 1 – 4494 7000
Fax: +33 – 1 – 4494 
7002/7004
www.pretparis.com
info@pretparis.com

WHO’S NEXT URBAN 
SHOW SA.

23, rue du Mail
F - 75002 Paris
Tel.: +33 – 140 13 74 74
Fax: +33 – 140 13 74 84
www.whosnext.com
info@whosnext.com

9.3.2	 Germany

CPD 

Woman/Man incl. Global 

Fashion

organised by: IGEDO 
Internationale Modemesse 
Kronen GmbH & Co.KG

Stockumer Kirchstr. 61
D - 40474 Düsseldorf
Tel.: +49 – 211 – 4396 – 01
Fax: +49 – 211 – 4396 – 345
www.igedo.com
info@igedo.com

ISPO – Munich

(Active Sportswear)
organised by:
Messe München GmbH

Messegelände
D - 81823 München
Tel.: +49 – 89 – 949 – 11388
Fax: +49 – 89 – 949 – 11389
www.ispo.com
ispo@messe-muenchen.de

Kind + Jugend – Cologne

 

Messeplatz 1
D - 50679 Köln
Tel.: +49 – 221 – 821 – 0
Fax: +49 – 221 – 821 – 2574
www.koelnmesse.de
info@koelnmesse.de

Bread And Butter

Trade fair for selected brands 
in Berlin  and Barcelona
Bread & Butter GmbH Head-
quarter:

Münzstrasse 13
D - 10178 Berlin
Service Hotline 
(Accreditation + Tickets): 
+49 – 30 – 2000 – 370
Tel.: +49 – 30 – 400 – 44 – 0
(Headquarter)
Fax: +49 – 30 – 400 – 44 – 101
www.breadandbutter.com
info@breadandbutter.com
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9.3.5  United Kingdom

9.3.4  Spain

9.3.3  Italy

Ideacomo – Cernobbio

organised by:
Ente Fieristico Ideacomo

Via Regina, 40
I - 22012 Cernobbio
Tel.: +39 (0) – 31 – 513312
Fax: +39 (0) – 31 – 340022
www.ideacomo.com
ideacomo@ideacomo.com

Modaprima – Milano

organized by:
EFIMA – Ente Fiere Italiane 
aglieria e Abbigliamento

Viala Sarca 223
I - 20126 Milano
Tel.: +39 (0) – 2 – 661 631
Fax: +39 (0) – 2 – 6610 1638
www.modaprima.it
info@modaprima.it

Pitti Bimbo – Florence

organised by:
Pitti Immagine srl

Via Faenza 111
I - 50123 Florence
Tel.: +39 (0) – 55 – 36931
Fax: +39 (0) – 55 – 3693200
www.pittimmagine.com
bimbo@bittimmagine.com

Pitti Uomo – Florence

organised by:
Pitti Immagine srl

Via Faenza 111
I - 50123 Florence
Tel.: +39 (0) – 55 – 36931
Fax: +39 (0) – 55 – 3693200
www.pittimmagine.com
uomo@bittimmagine.com

FIMI – Valencia

organised by:
Feria Valencia

Avenida de las Ferias
E - 46035 Valencia
Tel.: +34-963-861100
Fax: +34-963-635111
www.feriavalencia.com
feriavalencia@feriavalencia.
com

SIMM (Int. Fashion Week) 

– Madrid

organised by:
Parque Ferial Juan Carlos I

Apdo. De Correros 67.067
E - 28080 Madrid
Tel.: +34-91-7225000
Fax: +34-91-7225799
www.simm.ifema.es
simm@ifema.es

MODA UK – Birmingham

organised by:
ITE Moda Ltd.

Tel.: +44-1484-846069
Fax: +44-1484-846232
www.moda-uk.co.uk
info@moda-uk.co.uk

UK Pure Womenswear 

London

(all kinds of women’s wear 
and fashion accessories)
organised by: Emap Retail

33-39 Bowling Green Lane
GB - London, EC1R 0DA
Tel.: +44-20-7812-3700
Fax: +44-20-7812-3710
www.purewomenswear.co.uk
info@emap.com

Premier Kids Birmingham

organised by:
Emap Retail

33-39 Bowling Green Lane
GB - London, EC1R 0DA
Tel.: +44-20-7812-3700
Fax: +44-20-7812-3710
www.purewomenswear.co.uk
info@emap.com

Remark: Comprehensive information about all European and 

international fairs can be collected from the internet site: www.

auma.de
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9.4	 European trade magazines.

9.4.1  France

Name of Magazine Publication schedule Circulation Contents

Journal Du Textile
Edition Hennessen SA
61, rue de Malte
F - 75541 Paris Cedex 11
Tel.: +33 – 1 – 4357 2189
Fax: +33 – 1 – 4700 0835
www.journaldutextile.com
contact@journaldutextile.com

Weekly 18’101 Textile and
clothing retail

9.4.2  Germany

Name of Magazine Publication schedule Circulation Contents

Klar-Text
Das Klar’sche Textilarchiv
GmbH
Thann 28
D - 83098 Brannenburg
Tel.: +49 – 8034 – 8686
Fax: +49 – 8034 – 8001
www.klartext.de
info@klartext.de

Weekly on Mondays 2’500
Special edition
once per year –
6’700

Textile and
specialized retail
and industry –
Retail and
Clothing
Addresses

SAZ Sportartikel Zeitung
SAZ Verlag GmbH
Postfach 260246
D - 80059 München
Tel.: +49 – 89 – 2121 1090
Fax: +49 – 89 – 2121 1077
www.saz.de
saz@saz.de

2 times/month 10’000 Trade, sports
articles

Sportswear
International
Deutscher Fachverlag GmbH
Mainzer Landstr. 251
D – 60326 Frankfurt/Main
Tel.: +49 – 69 – 7595 - 2662
Fax: +49 – 69 – 7595 - 2660
www.dfv.de – info@dfv.de

6 times/year 28’700 Trade, jeans and
sportswear
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Name of Magazine Publication schedule Circulation Contents

TM Fashion Trend
Magazine
Branche & Business
Fachverlag GmbH & Co.KG
Königsallee 70
D - 40212 Düsseldorf
Tel.: +49 – 211 – 8 3030
Fax: +49 – 211 – 324862
www.tm-fashion-portal.de
info@textilmitteilungen.de

Weekly 28’000 Textile and
clothing trade

TW Textilwirtschaft
Deutscher Textilverlag GmbH
Mainzer Landstr. 251
D - 60326 Frankfurt
Tel.: +49 – 69 – 7595 01
Fax: +49 – 69 – 7595 1399
www.Twnetwork.de
info@TWnetwork.de

Weekly 28’200 Textile and
clothing trade
and industry

9.4.2  Germany

9.4.3  Italy

Name of Magazine Publication schedule Circulation Contents

Fashion
Edizioni Ecomarket Spa
Corso Venezia 26
I - 20121 Milano
Tel.: +39 (0) – 2 – 7600 7371
Fax: +39 (0) – 2 – 78 3012
www.fashionmagazine.it
redazione@fashionmagazine.it

Weekly 18,000 Textile sector,
sports fashion

Modasport Vacanze
Acalifa Srl
Palazzina S. Rocco
Via S. Rocco 17
I - 20135 Milano
Tel.: +39 (0) – 2 – 5831 5800
Fax: +39 (0) – 2 – 5831 6313
www.infodataitaly.com
esabbat@tin.it

Every 3
months

46,000 Sport and
Cacation Sports
International

Donna Collezioni –
Uomo Collezioni – Bambini
Collezioni
Zanfi.editori@mo.nettuno.it

4-6 times/year App. 50,000 Sports fashion,
retail, industry,
consumer



Outerwear 2010   l     152

9.4.4  Spain

Name of Magazine Publication schedule Circulation Contents

Textil Expres
Aramo Editorial
Muntaner 50, Atico 3a
E - 08011 Barcelona
Tel.: +34-93-453 7938
Fax: +34-93-323 7926
aramo@docupress.es

4 times/year 5’500 Industry, retail

La Moda
Ediciones Tecnicas Doria SA
Paseo de Gracia, 44-2
E - 08007 Barcelona
Tel.: +34-93-467 1212
Fax: +34-93-488 3012
www.miramedios.com
info@data-red.com

Monthly 10’000 Textile industry

9.4.5  Switzerland

Name of Magazine Publication schedule Circulation Contents

Mittex - SVT Zürich
Schweizerische Vereinigung
von Textilfachleuten SVT
c/o Gertsch Consulting
Postfach 1107
CH-4800 Zofingen
Tel.: +41 – 62 – 751 26 39
Fax: +41 – 62 – 751 26 37
www.mittex.ch
svt@mittex.ch

6 times/year 3’000 Professional
magazine for
the textile and
knitting industry

Schweizer Sport Und
Mode
MS Dienstleistungen AG
Örgelackerstrasse 4
CH-8707 Uetikon am See
Tel.: +41 – 44 – 920 79 40
Fax: +41 – 44 – 920 79 41
www.sportbiz.ch
info@sportbiz.ch

Once a month 3’100 Sports and
leisure wear
industry
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Name of Magazine Publication schedule Circulation Contents

Textil-Revue
Fürstenlandstr. 122
CH - 9001 St. Gallen
Tel.: +41 – 71 – 272 77 77
Fax: +41 – 71 – 272 74 49
www.textil-revue.ch
redaction@textil-revue.ch

Once a month 7’500 Textile and
clothing industry

9.4.5  Switzerland

9.4.6  United Kingdom

Name of Magazine Publication schedule Circulation Contents

CWB Childrens Wear Buyer
Magazine
National Children’s Wear
Association
5 Portland Place
GB-London W 1B 1 PW
Tel.: +44 – 20 – 7631 5445
Fax: +44 – 20 – 7631 – 3443
www.ncwa.co.uk
enquiries@ncwa.co.uk

4 times/year 4’500 Childrens’ wear,
retail

Drapers
DR The fashion Business
EMAP Business Publishing
Angel House
338-346 Goswell Rd.
GB - London EC1V 7QP
Tel.: +44 – 20 – 7520 1500
Fax: +44 – 20 – 7520 1501
www.drapersonline.com

Weekly 20’000 No. 1 of textile
publications
in GB

FW
EMAP Fashion
Angel House
338-346 Goswell Rd.
GB - London EC1V 7QP
Tel.: +44 – 20 – 7520 1500
Fax: +44 – 20 – 7520 1501
www.emap.co.uk
information@emap.com

Weekly 10’000 Retail, industry
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Name of Magazine Publication schedule Circulation Contents

Menswear
EMAP Fashion
Angel House
338-346 Goswell Rd.
GB - London EC1V 7QP
Tel.: +44 – 20 – 7520 1500
Fax: +44 – 20 – 7520 1501
www.emap.co.uk
clairer@fashion.emap.co.uk

2 times/month 11’000 Retail

9.4.6  United Kingdom
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CBI – Centrum Tot Bevor-
dering Van De Import Uit 
Ontwikkelingslanden

Centre for the Promotion 
of Imports from Developing 
Countries

WTC-Beurs Building,  
Beursplein 37
P.O.Box 30009
NL - 3001 DA Rotterdam
Tel.: +31 – 10 – 2013 434
Fax: +31 – 10 – 4114 081
www.cbi.nl, cbi@cbi.nl

DIPO

Danish Import Promotion 
Office Boersen

Børsen, Slotsholmsgade,
DK - 1217 Copenhagen K
Tel.: +45 3374 6000
Fax: +45 3374 6080
www.dipo.eu
dipp@danskerhverv.com 

GTZ - Gesellschaft für 
technische Zusammen-
arbeit

German Organisation for 
Technical Cooperation

Dag-Hammerskjöld-Weg 
1-5
D - 65726 Eschborn
Tel: +49 – 6196 – 79 0
Fax: +49 – 6196 – 79 1115
www.gtz.de
info@gtz.de

International Trade Cenre 
Unctad/Wto (ITC)

Palais des Nations
CH - 1211 Geneva 10
Tel : +41 – 22 – 730 0111
Fax : +41 – 22 – 733 4439
www.intracen.org
itcreg@intracen.org

NORAD

Norwegian Agency for  
Development
Cooperation

Ruselokkveien 26
Postbox 8034
N - 0030 Oslo
Tel.: +47 – 22 – 24 20 30
Fax: +47 – 22 – 24 20 31
www.norad.no
firmapost@norad.no

SIDA

Swedish International  
Development
Cooperation Agency

Sweavagen 20
Postbox 3144
S - 10525 Stockholm
Tel.: +46 – 8 – 698 5000
Fax: +46 – 8 – 208864
www.sida.se
info@sida.se

9.5	Trade promotion organisations 
in Europe.

9.6	Important addresses for 
environmental and social issues.

CBI – Centrum Tot 
Bevordering Van De 
Import Uit Ontwikke-
lingslanden

Centre for the Promotion 
of Imports from Develo-
ping Countries

WTC-Beurs Building, Beursplein 
37
P.O.Box 30009
NL - 3001 DA Rotterdam
Tel.: +31 – 10 – 2013 434
Fax: +31 – 10 – 4114 081
www.cbi.nl, cbi@cbi.nl
www.cbi-accessguide
(internet guide to European wide 
ecological questions)

Commission  
Of The European
Communities

Rue de la Loi 200
B - 1049 Brussels
Tel.: +32 – 2 – 2990344
Fax: +32 – 2 – 2990313
www.europa.eu

Forschungsinstitut 
Hohenstein

(measurement tables 
and ecological issues)

Schloß Hohenstein
D - 74357 Bönningheim
Tel.: +49 – 7143 – 2710
Fax: +49 – 7143 – 27151
www.hohenstein.de
info@hohenstein.de

Institut Fresenius 
Gruppe

(product testing)

Im Maisel 14
D - 65232 Taunusstein-Neuhof
Tel.: +49 – 6128 – 7440
www.fresenius.com
info@fresenius.com
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9.6.1  Contact points for the Oeko-ex 100 hallmark

Deutsche Zertifizierungs-
stelle Öko-Tex

Schloß Hohenstein
D - 74357 Bönningheim
Tel.: +49 – 7143 – 2710
Fax: +49 – 7143 – 27151
www.oeko-tex.com
info@oeko-tex.com

IFTH Lyon

Institut Français du Textile et 
de l’Habillement

Avenue Guy de Collongue
69134 Ecully Cédex
France
Tel.: +33 472 86 1600
Fax: +33 478 43 3966
www.ifth.org

Centro Tessile Cotoniero E 
Abbigliamento S.p.A.

Piazza Sant’ Anna 2
21052 Busto Arsizio VA
Italy
Tel.: +39 0331 696711
Fax: +39 0331 680056
www.centrocot.it

AITEX Instituto Tecnológi-
co Textil 

Plaza Emilio Sala 1
03801 Alcoy
Spain
Tel.: +34 96 554 22 00
Fax: +34 96 554 34 94
www.aitex.es

Shirley Technologies Ltd Unit 12, Westpoint Enterpri-
se Park
Clarence Avenue
Trafford Park
M17 1QS Manchester
Tel.: +44 161 869 1610
Fax: +44 161 872 64692
www.shirleytech.co.uk

Testex 

Swiss Institute for Textile 
Testing – International 
Secretary of the Oeko-Tex 
Association

Gotthardstr. 61
CH - 8027 Zürich
Tel.: +41 – 1 – 206 42 42
Fax: +41 – 1 – 206 42 30
www.oeko-tex.com
info@oeko-tex.com

9.7	 Sources of information.

9.7.1.  Europe

AEDT

(European Association of 
National Organisations of 
Retailers)

9-13/4th Avenue des Ner-
viens
B - 1040 Bruxelles
Tel.: +32 – 2 – 230 5296
Fax: +32 – 2 – 230 2569
www.aedt.org
info@aedt.org

EUROSTAT

(Statistical office of the 
European Union)

Bâtiment Joseph Bech
5, rue Alphonse Weicker
L - 2721 Luxembourg
europa.eu.int/comm/eurostat

EURATEX

(European Apparel and 
Textile Organisation)

24, rue Montoyer
B - 1000 Bruxelles
Tel.: +32 – 2 – 285 4892
Fax: +32 – 2 – 230 6054
www.euratex.org
info@euratex.org

9.7.2  France

Centre Textile de Conjon-
cture et d’Observation 
Economique (CTCOE)

Centre for the Observation 
of Economic Development

37-39, rue de Neuilly BP 
249
F - 92113 Clichy
Tel.: +33 – 1 – 4756 3030
Fax: +33 – 1 – 4756 3016
ifm@ifm-paris.org

9.7.3  Germany

Bfai – Bundesagentur für 
Aussenwirtschaft

(foreign trade information 
Germany and EU)

Agrippastr. 87-93
D - 50445 Cologne
Tel.: +49 – 221 – 205 7000
Fax: +49 – 221 – 205 7212
www.bfai.de
webkontakt@bfai.de

Bundesamt für Wirtschaft 
(BAW)

(German Economic Office)

Frankfurter Str. 29 – 31
D - 65760 Eschborn
Tel.: +49 – 6196 – 908-0
Fax: +49 – 6196 – 908-800
www.bafa.de
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9.7.4  Italy

Instituto Nazionale Di 
Statistica (ISTAT)

(National Statistical Office)

Via Cesare Balbo, 16
I - 00100 Roma
Tel.: +39 (0) – 6-46 73 1
www.istat.it
info@istat.it

Market Study Clothing 
Sector Databank

Sede Centrale

Via dei Piatti, 11
I - 20123 Milano
Tel.: +39 (0) – 2-80 95 56
Fax: +39 (0) – 2-80 56 495
www.databank.it
info@databank.it

9.7.5  Spain

Centro de Información 
Textil y de la Confeccion 
(CITYC)

C./Rosellon, 216-5 E
E - 08008 Barcelona
Tel.: +34-93-4876 949
Fax: +34-93-4872 362
www.cityc.es

Económico y Social de 
España

(Economic and Social Coun-
cil of Spain)

(Dirección de Relaciones 
Institucionales y Publicaci-
ones)

C/Huertas 73
E - 28014 Madrid
Tel.: +34-91-429 0018
Fax: +34-91-429 4257
www.ces.es

Instituto Nacional de  
Estadística

(National Statistical Office)

Paseo de la Castellana 183
E - 28071 Madrid
Tel.: +34-91-583 9100
Fax: +34-91-5839158
www.ine.es

Statistisches Bundesamt

(German Statistical Office)

Gustav Streesemann Ring 
11
D - 65189 Wiesbaden
Tel.: +49 – 611 – 752405
Fax: +49 – 611 – 753330
www.destatis.de
info@destatis.de

9.7.3  Germany

Secretaria General de 
Commercio Exterior

(Secretary for External 
Commercial Affairs)

P de la Castellana 14-16
E - 28046 Madrid
Tel.: +34-91-349 6100
Fax: +34-91-431 6128
www.icex.es

9.7.6  Switzerland

Sartex

(Swiss Association for Tex-
tile Marking)

Beethovenstr. 20
CH - 8022 Zürich
Tel.: +41 – 44 – 289 79 49
Fax: +41 – 44 – 289 79 38
www.sartex.ch

Swiss Association For
Standardization (SNV)

Bürglistr. 29
CH - 8400 Winterthur
Tel.: +41-52-224 54 54
Fax: +41-52-224 54 74
www.snv.ch
info@snv.ch

Testex – Schweizer Textil-
prüfinstitut

(Swiss Institute for Textile 
Testing)

Gotthardstr. 61
CH - 8027 Zürich
Tel.: +41 – 44- 206 42 42
Fax: +41 – 44 – 206 42 30
www.testex.ch
contact@testex.ch

TMC - Textil Und Mode 
Center Zürich

Fashion Center

Thurgauerstrasse 117 
CH - 8152 Glattbrugg
Tel.: +41-43-211 59 20
Fax: +41-43-211 59 29
www.tmc.ch
contact@tmc.ch
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9.7.7  United Kingdom

EIU - Economist Intelli-
gence Unit

26 Red Lion Square
London WC1R 4HQ
United Kingdom
Tel: + 44 - 20 7576 8181
Fax: + 44 - 20 7576 8476
www.eiu.com
london@eiu.com

Taylor Nelson Sofres plc. 
Market Research

222 Grays Inn Road,
London WC1X 8HB 
www.tnsofres.com
research@tnsofres.com

Textile Outlook  
International

Alderley House
Alderley Road
Wilmslow SK9 1AT
United Kingdom
Tel.: +44 – 1625 – 536136
Fax: +44 – 1625 – 536137
www.textilesintelligence.com
subscriptions@textilesintelli-
gence.com



Our hotline: +41 44 365 53 91
www.sippo.ch

Osec  

Swiss Import Promotion Programme

Stampfenbachstrasse 85

P.O. Box 2407

CH-8021 Zurich

Phone +41 44 365 51 51

Fax +41 44 365 52 02

sippo@osec.ch
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